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About This Report

GRI 2-2, GRI 2-3, GRI 2-4, GRI 2-5

This constitutes the 2025 Corporate Sustainability Report for Eastern Media International Corporation and its subsidiaries (hereinafter referred to as EMI, the Group, we, us, or our). This Report discloses our Environmental (E), Social (S), and Governance (C)
progress, achievements, and strategic goals in adherence to openness and transparency principles to inform our stakeholders of our recent efforts and continued commitment toward sustainable development.

Report Boundaries and Scope Organizational Information Within Report Management and Review Suggestions & Feedback
the RepDrt[ng SCGDE If yvou have any guestions or suggestions regarding
This Report discloses the Group's operational activities for _ ‘ internal this 2025 EMI Sustainability Report, please contact us
2025, as well as our economic, social, and envirecnmental L8 WEI’E‘hC‘USlng Business using the information listed below. We welcome your

feedback and encourage you to help us continuously
improve our sustainability performance and reporting.
For grievance mechanisms and channels, please refer
to 5-1-2 Ethical Management and Legal Compliance.

performance. We are committed to addressing stakeholder (Eastern Media International)
concerns. The disclosure period for this Report spans from
January 1 to December 31, 2025 (with some information traced
back to before 2025 or extended to the |atest data from Z2026;

This Report adheres to the 2021 Global Reporting
Initiative ({GRI) Standards and Sustainability
Headquarters Accounting Standards Board (SASB) sector
standards. The financial data disclosed in

explanations are provided where appropriate}, This Report was 8F., No. 368, Fuxing S. Rd. Sec. 1, Da’an Dist., this Report are based on publicly available

issued in August 2026, Our next report is scheduled to be re- Taipei City CaRealidated flhancial Sl tarnarts Lt ,

leased in August 2027. We regularly issue reports on our corpor- +B86-2-2755-7565 been audited by independent certified public Eastern M edia

ate website and the Market Observation Post Systern (MOPS), _ : P accountants (CPAs), Other non-financial data Iﬂtematlmnal Investor —~—
which serve as important channels for stakeholder commu- Taichung Operational Site and information were provided by responsible Relations DEDE rcment
nication. The baundary for financial information in this Beport No. 23, North 5th Rd., Qingshui Dist,, units and compiled by the working groups under

is consistent with our annual report, and all other data en- Taichung City the Corporate Governance and Sustainability

cormpass our warehousing business (including EMI Headguar- +BR6-4-2656-421] Development Committee,
ters, Taichung Operational Site, and Kachsiung Operational
Site), media business (ET New Media Holdings), and trade (pet)
business (ET Pet). Previous records and future plans may be in- No. 61, Yatai Rd., Xiaogang Dist.,
cluded in order to fully disclose related corporate sustainabil- Kaohsiung City

ity information. Specific information or data pertaining +BB6-7-811-N31

only to individual businesses are indicated in relevant sections.

Restatements of information = =

Contact Senior Manager Vivian Tsail
Kaohsiung Operational Site

WWW‘,V\_/M’ﬁ
External

8F., No, 368, Fuxing 5. Rd. Sec, 1,
Taipel City

Address

Phone +8B86-2-2755-7565 #6892

The assurance engagement for this Report was
performed by Ernst & Young, an independent and

To enhance information consistency and comparability, some credible firm, in accordance with TWSAEZ000 vivian_tsai@emic.corm.tw
data disclosed in previous sustainability reports have been ; , , Assurance Engagements Other than Audits

restated in this Report; relevant adjustments are based on @ Media Business (ET New Media) or Reviews of Historical Financial Information. .

revisions made following internal data verification and review Ernst & Young provided limited assurance on this Corporate HEE NPT ot
processes. Restatements and associated impacts are explained MNo. 72, Chongyang Rd,, Nangang Dist,, 2025 Corporate Sustainability Report. Assurance webste )

in Management of Greenhouse Gases and Energy consumption Taipei City results have been fully communicated with

volumes for EM| businesses over the past three years Table +B86-2-5555-6366 governance units. For details on assurance scope

of Chapter 2-2-2 Envitonmental, Energy and Resource and conclusions, please refer to the Independent e e
Management. Unless otherwise specified, all other histarical Assurance Statement in the Appendices.

@ Trade (Pet) Business (ET Pet)

data and information were prepared using the original reporting
standards and statistical methodologies W‘f‘m
No. 258, Jingping Rd., Zhonghe Dist.,

& - > = New Taipei City

+BB6-2-2943-78B8
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Advancing Toward a Better Future Through Core Sustainability Principles

Sustainability-Oriented Business Decisions
Underpinned by Sound Governance

In the face of global economic fluctuations, supply chain restructuring, and
rapid developments in artificial intelligence (Al) technologies, EMI recognizes
that robust governance and a long-term perspective are essential for
maintaining corporate resilience amid changing environments. The Group
remains committed to the development pillars of "Digital Transformation,
Sustainable Management, and Brand Upgrading,” OQur Board of Directors,
Corporate Governance and Sustainability Development Committee, and
Information Security Management Committee incorporate risk management,
ethical management, environmental sustainability, employee care, and
customer relations into our governance framework so our sustainabiity
vision can be realized through policles and actions. We have also Included
ESC targets in performance appraisals and variable remuneration criteria
for senior executives to embed accountability and governance in routine
corporate management, enabling us to communicate with and respond to
long-term stakeholder expectations in a more transparent manner.

Safeguarding Public Needs and Building Low-Carbon
Resilience Through Intelligent Business Transformation

The warehousing business has long been one of EMI's core operations and
plays a critical role in supporting Taiwan's food supply chain. To address
workforce, climate, and operational efficiency challenges, we have continued
to incorporate equipment replacements, automation technolegies, and Al
solutions. Our smart silo upgrades have enhanced process efficlency, safety
management, and service capacity. Since launching cur ESG program, we
nave gradually strengthened carbon management and operational resilience
through EMS power monitoring, smart meters, energy-saving equipment
upgrades, drone inspections, and other measures. We now ensure stability of
nousehold food supplies more efficiently with lower environmental impacts,
and align with national food security and emergency food reserve policies
while continuing to build supply chain resilience. We believe that |ow-
carbon transition is an environmental responsibility and a key foundation
far responding to future risks, maintaining long-term competitiveness, and
demonstrating EMI's commitment to stable food supplies and sustainability.

Innovating Media and Pet Businesses
to Exert Positive Influence

Our media business, ETtoday, has been ranked as the most popular
and trusted digital news brand in Taiwan for eight consecutive years,
demonstrating that the value of the media lies not only in audience reach,
but also in credibility and social responsibility, We are using Al technologies
to empower content production, optimize user experiences, and improve
member management as we transition from a single platform to a fully
digital content ecosystem. We have continued to strengthen online and
offine integrations In our pet business and had reached 115 stores across
Taiwan at the end of 2025, We bullt a comprehensive owner and pet living
sphere by focusing on health management, medical services; member
management, and composite services. We aim to enhance prand visibility
by integrating content, services, and channels into the daily lives of our
customers, building lasting influence that delivers both commercial value
and social iImpact. These efforts ensure that our iInnovations not only iImprove
operational efficiency, but also create positive value for society.

Co-Creating Long-Term Value for People and Society

We believe that people are at the heart of sustainable development, EM|
continually strengthens employee care and organizational resilience through
health promotion, on-site care initiatives, education and training, and friendly
workplace measures. We have obtained a Self-Assessment Workplace Health
Promotion certificate and was recognized by the Happy Enterprise Gold
Award for five consecutive years. We also continue to invest in philanthropic
wiork and social participation to realize our mission of giving back to society.
Looking to the future, EMI| will continue to utilize Al applications and ensure
governance lransparency to pursue social trust, environmental support,
and growth validation while making steady progress towards a smart and
sustainable corporation. In future, our global headquarters (Grace Tower) will
become an important base for our operations, brand vision, and sustainability
values, reflecting not only our expectations toward future developments,
but also our long-term commitment toward our shareholders, employees,
clients, partners, and the general public,
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Shang Wen Liao

e T R T W T o W W W T

Appendix



_ . Letter from -, Our Path to Innovative Creen . Building A Happy ﬁpreadtng Love Sustainable :
HofERts About/Tbly REport the Chairman = Sustainability 02 Transformations o2 Workplace o4 in Society o= Governance Yt

I Our Path to
Sustainability
1-1 About EM] 5
1-2 Highlights and Key Achievements 10
in 2025
1-3 Vision for Sustainability and 11

Development Strategies

1-4 Material Issues and Stakeholder 16
Engagement

Py




Innovative Creen

Letter from o1 Our. Path to
= Transformations

About This Report the Chairman Sustainability

Contents

Building A Happy
Workplace

Sustainable

4 Spreading Love
Governance

in Society Yt

1-1 About EMI

Diversified Strategies x Digital Transformation x Sustainability Progress: Creating a
Comprehensive Lifestyle Services Platform

EMI was established as a warehousing business in 2000 and gradually expanded into the media, entertainment, retail, real estate,
and digital out-of-home advertising industries. We entered the pet and beauty industries in 2018, then continued to strengthen our
pasitioning in all lifestyle services. In 2021, we responded to rapid transformations in new economic models by adopting an Online-
Merge-Offline (OMQ) strategy, upgrading proprietary products, and integrating multiple channels to maximize synergies from our
dual core media and distribution businesses. In 2024, EMI's inaugural year of Al integration, we incorporated Al technologies into
our business management strategies and applied Al to data analytics, consumer behavior predictions, and process optimizations to
improve customer experiences, enhance value chain competitiveness, and develop innovative business models.

EMI| realizes corporate sustainability by giving back to society. Our mission and vision are to implement sustainable actions that

enable harmonious ceoexistence with the environment and social prosperity. Apart from pursuing steady growth, we also promote
sustainable development through our value chains; exert positive influence on the environment and society through our products,
services, supply chains, and social participation; and work to build a resilient, inclusive, and sustainable living sphere.

Digital out-
of-hame Build on existing

core businesses and
make strides toward

diversified new

businesses EW
. E

advertising

il

Entertainment AN

Real estate Retail

@ EM| Company Profile

Number of
employees

Founding date

Chairman

Location of
headqguarters

Capital

Ticker code

Main affiliated
businesses

173 TEM sy

Eastern Media International
A A W W W W A W W

—>

May 14, 1975

Shang Wen Liao

8F., No. 368, Fuxing S. Rd. Sec. 1,
Da'an Dist., Taipei City

NT$3,272,649,460

2614

Eastern Home Shopping & Leisure (EHS), Natural
Beauty Bio-Technology Limited, StrawberryNET
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Milestones of Diversified Businesses at EMI|

1991~2010 & 2011~2020 2021~2025~

Centinued growth

# Established Eastern Asset
and Dung Sen Min Diau Yun

% ET Pet reached 107 physical

Established Sen Home
Shopping

Company ob

Established second TV Acquisitions (including business stores - of shares in Chong Rul
Eh“ppi"!g n_ﬂtwnrk brand smnsier # ET New Media signed ol a b -4 Pat International Ltd
[rT‘iEfg;E'j WF:T Elidal E"'Id * Established ET Pet exclusive advertising . and formulated plans
COnSso i gte I[ntﬂ d Eiﬂ'g f=3 il Co . ; : tract 1: . T-I_FSHE d to lointlv introduce tet

: A ntinued to expand the con s for an B ! _ 0 jointly introduce pet
brand in 2017) number of ET Pet stores Taipei Metro carriages ET Pet adjusted massages, rehabilitation

organizational
structures and

technigues, and

gSSCianed training

% ET New Media established
P.EFE'E-‘?W’ Bepiatharm business strategies,
.“f"f"“"f’f’“en L o and reached 112

# Acquired Happy Shopping physical stores and
2L e aRpet iny S0y 7 Care Pet Bio- Tech

= Acquired Pet Kingdom, Oscar
Pet, and Kaou 5in Trading

Established ETMall

Established TV Company stores as
5h&p;:|t|mg network of year-end 2024
En I1E L]
- . _ : with scope of service
First multi-channel network :':Jﬁafni;hﬂppmg encompassing 18
EBC News/ ' Acauisit] g . counties and cities
EBC FTnaritz_}al News/ ;.q”'ﬂ't'anﬂan BRGNS across Taiwan. # ET Pet acquired Oscar
EBC Variety, S N . alliances et
EBC Foreign Movie/ * --_*‘:’:Fq“-‘-""-‘[_'?’_ Mohist Web * Strawberry Cosmetics :r?; E‘? &fs:gdg[n T-':f:-;;%.
EBC Movie/EBC Drama/ eenneiagy Holdings Limited continued to increase
EBC Yoyo/EBC Super TV * Established Assuran % MNatural Beauty Bio- the number of physical
Donglin Technology Limited tereR
- #: Established Eastern ' . _
e e % Established Care Pet
Operated M50 i Expansion Bio-Tech Company

ﬁah.ie_rtﬁ:wmm_n % Established MOOD
ebwar Internet Corporation
(merged with ET MNew

ET Pet cbtained 100%
of shares from sub-

L bsidiaries Kaou Sin
: Established AL -.
o v et _ X ed ebrua
Began lﬂ\-’EEhF‘Ig‘lﬂ IIIII 4 Estabiiched Exitern inteorted Tradlng;g Co., Ltd. and Media in February
the cable television ! ETioday ABtneie Markaars Pet I{_r_ngd_{:m G, 2024)
industry ! b ol d Ltd., and centinued to
I website , ! : B 5
increase the number of
' l Wi physical stores
Mt
EMI disposed of all shares in Maohist Weab Technology in May 2024 Assuran Donglin Co, Ltd, was renamed WANZE Company Ltd. Eastern Integrated Marketing was renamed Eastern Mew Betail Department Co,, Ltd

5]
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Warehousing Business: Leadership in Smart and Sustainable Silos as a Guardian of National Food Security g

Our warehousing business has long shouldered the critical mission of storing and transporting household grains in Taiwan, and serves as a key component of the domestic food supply chain. We play an important role in maintaining stable
food supplies. In 2025, approximately 8.448 million metric tons of grains were imported to Taiwan, and our silos processed 6.123 million metric tons (72.5%). Faced with climate risks, changes in workforce structures, and a need to improve
operational efficiency, we continued to implement intelligent transformations, convert technological applications into tangible sustainable management achieverments, improve operational efficiency and safety, and strengthen food supply

chain resilience to meet diverse expectations associated with national food security, low-carbon transition, and sustainability governance.

o i " =5
- —
1 =

v+ Environmental aspect
. —~
gmw

(Carban recluction and process optimization:

F o W, W

5 To extend the service lives of our equipment, we introduced an
equipment record management system to digitally track eguipment
performance and implement preventive maintenance. We also
established an RFID and automated license plate recognition [ALPR}
system for outbound cperations to optimize transportation and
logistics flows, shorten vehicle waiting times in port areas, and reduce
carbon emissions caused by idling vehicles.

Social aspect

Smart inspections and workplace safety:

To reduce exposure to high-risk procedures, we developed a remote
control system for skid-steer loaders and grain unloaders to help our
frontline colleagues aveid hazardous work environments. We also
intrecduced an Al-powered image recognition platform for structural
inspections to advance automated cleaning of silo walls, improve
safety of elevated work, and make progress on our safety and smart
inspection goals.

Governance aspect

T W,

Strengthening coperational restlience through alignmenm
international standards;

We established an operational management system integrating
gnvironment, safety, information, and guality aspects based on total
guality management (TQM) concepts, and continued to maintain
> our 150 50001 energy management, 150 14001 environmental

management, |SO 14064-1 greenhouse gas inventary, 1SO 45001
occupational health and safety, ISO 9001 gquality management, and

ISO 27001 information security management systems to strengthen
the stability, resilience, and sustainable competitiveness of our grain

storage and transfer operations.

EMI: Automated grain unloading, transfer, and storage services Logistics companies

-
, : Automated ship Inbound and grain Smart outbound =1L _ :
Bulk grain ships unloading operations storage operations - Logistics and delivery Receive products
& Upgraded large- * Incorporated energy controls and replaced % UUtilized RFID and p Optimized automated
- scale grain loaders/ aged equipment and systems such as smart automated license operations to reduce
. unloaders to reduce meter systems, energy managemaeant systems, - plate recognition energy consumption
energy consumption and high-performance motors systemns for and enhance customer
and improve = Utilized drones to support silo inspections outbound operations satisfaction
operating efficienc : 3 - . i imi
3 d Y # Added electronic fencing system to provide toreduce idle time
| instant alerts and broadcast warnings for o # Used fog cannons to \
- unauthorized intrusions suppress dust from
truck loading and |
’ unleading operations :
'.i
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Media Business (ET New Media): Building a Trusted Media Ecosystem Through Content Influence and Digital Innovation g

I 2025, we maintained ETtoday's position as a leading digital media company in Taiwan, and continued to strengthen our brand influence and sustainable competitiveness by improving cur content quality, technological applications, and
diverse monetization capabilities. In the face of rapid changes in the media landscape, we not only continued to pursue traffic growth, but alse placed greater emphasis on information credibility, content quality, and audience engagement.

In terms of traffic numbers, comScore rankings for 2025 revealed that ETtoday once again achieved a top ranking among companies in Taiwan across seven key metrics, including monthly visits and daily active app users, ETtoday reached
an average of 230 million monthly visits, and is continuing to consolidate its position as a digital infoermation gateway. In terms of content quality, ETtoday was ranked as the media business with the highest usage rate in Taiwan by Reuters
Institute for the Study of Journalism for the eighth consecutive year. ETtoday was also recognized by professional awards such as the Journalist Impact Award and the Bright Society News Award, demonstrating the timeliness, depth, and
social responsibilities demonstrated through our content,

In terms of digital innovation, we leveraged Al techhologies to enable collaborative editorial planning, video production, and content repurposing, improving our content production efficiency and optimizing audience experiences. Our video
and content-sharing revenues (including social media revenues) increased by 120% compared to the previous year, demonstrating that techneological applications have become an important driver of our media business, helping us improve

efficiency, expand our influence, and promote sustainable growth.

% Media Business Sustainable Value Chain

Audience

- " . ] - .

d \ ' _H‘-l 3 r’f rf \ [ Collaborations k. , , : :
ATER i Increased audience traffic and news source interactions L™

: , . & Editing and Promotion of ; .
News sources Fangible assets Intangible assets _ : e _ opinion leaders, o
[ -4 interviewing brand values =g ) _ .
* influencers, or ¥ Interacted with users, collected feedback, and continued to
\, iy JJ I”& J . ¥ l\ A A celebrities drive online traffic to improve media reach

¥ Incorporated Al summarization and audio news module into
Such as our app to create multi-sensory reading experiences and

government Such as key Inriovative - expand traffic sources -
S Such as cutdoor i Laad Cenerate B del Promote positive
v ‘”54”1’:”:95- adverticamerit QRIRIeIIeagars, autl lovisnal LIRS MQLas influances and \ 4 # Optimized recommendations and push notifications by
bl b il vendors enenearS O productions fer adyertisement brand image adding interactive survey module to collect data on user
members of the celebrities proposals preferences
public ”

Utilized diverse channels to keep abreast of the latest
cdomestic and international news, reviewed news reports, and
continued to make improvements by establishing an internal
“Progress Cloud” platform

* Improved production processes for news items to convey
timely, authentic, key issues, and promote in-depth
reporting

# Established "ESC Sustainability Cloud,” “Love Cloud,"and

“After-Care Cloud" to share sustainability concepts,
corporate ESC case studies, and positive social impacts

# Used Al animation technology to produce T Cloud content,
building a zero-cost and commercially friendly content
repurposing model
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Trade/Pet Business (ET Pet): Established Comprehensive Pet Ecosystem Bringing Mutual Benefits to Pets and Owners g

ET Pet is a pet supplies retail chain in Taiwan. We leveraged EMI Group resources to develop an integrated online-merge-offline operating model that offers pet products, pet grooming services, and other diverse services as part of a
comprehensive pet ecosystem. Since its establishment in 2019, ET Pet has continued to expand its operational footprint and reached 115 stores as of year-end 2025, These stores offer medical resources and composite services that enhance

service accessibility and customer experiences.

We stronaly believe that "pets are members of the family,” so strive to satisfy the needs of pets and their owners through diverse products, proprietary brands, and professional services while incorporating health consultation services, mobile
health checkups, and collaborative medical rescurces to enhance the convenience and professionalism of pet care. In terms of social engagement, we have long collaborated with animal shelters and animal welfare organizations to promote
adoption and charity activities that focus on the welfare of stray animals. We laid a solid foundation for corporate sustainability by strengthening the professional capabilities of our employees and service quality through training and industry-

academia collaborations.

ET Pet: Merged online and offline channels to provide

comprehensive pet products and services

f’ I}
p_— Retail pet foods and products/
Pet foods [ Pet products / Pet medicines i INd products j

& Pet hotel services [ Pet grooming services

Established complete verification processes to control quality
v of proprietary products and resale products

Diversification into health foods and
daily necessities for humans

Viewed pets as family members and generated added value
for pet owners and pets

\ 4

Customers / Pet Owners

One-stop-shop services that satisfy diverse pet and |
household needs

Non-periodic investments into public welfare activities for pets
to exert our social influence
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1-2 Highlights and Key Achievements in 2025

I

¥
1
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f.

: Received TCSA Corporate ESG Report Award E“J In 2025, our warehousing business invested NT$23.155 ( EMI approved the application for the 2025 Health ;
Trading and Consumer Goods Category > million in energy-saving equipment, reducing electricity / Workplace Self-Certification Program organized by -
(Category 1) Gold Award ) consumption by 268 486 k\Wh and carbon emissions ) the Health Promotion Administration, Ministry of |
} by 125 38 tC - Health and Welfare, and successfully obtained the
( y 125.58 tCOe { certification
:‘J ) The Taichung and Kachsiung Operations Sites of our
Achieved third-tier ranking (21-35%) among all listed { Our pet business completed |SO 14064-1 greenhouse gas \ , 2 , 9 1:-‘ ;
companies in 12th (2025) Corporate Governance Evaluation ) : i - : warehousing business beth th?mad Ac:_:rf‘-.‘*dlted Healthy
\ Inventory and verifications in 2025 ) Workplace Health Promotion Certificates
:] n 21025' our pet busmess_muested ,NT“BE e \ Continued to host the EM| Cross-5trait (Liancheng)
) SEVING equinment, requaing electricity usages by 1,665,487 ( Youth Baseball Tournament and Fifth Cross- Strait
Media business ranked as the new media business with ':\f kWh and carbon emissions by 777.78 1CO.e (Liancheng) Youth Baseball Tournament to promote
the highest reach and trustworthiness in Taiwan by Oxford \ : = 5
Uni ity f i .'i' ( cross-strait cultural exchanges in 2025 )
‘ niversity for 8 consecutive years ( ) __
.'3- .Gur r"r_"ledrlg business imprcv?d c:-lff_lce space UtEEEI-EI:EIDn in 2025 '__, EMI Group once again received the 1111 Job Bank Happy .
; and significantly reduced electricity usage by 20% ) Enterprise Gold Award .
(
1\ Our warehousing business maintained |1SO 45001 ,
:,f In 2025, our warehousing business completed |SO 14064-] e accupational health and safety management system \
P greenhouse gas inventory and verifications, and maintained certification validity .l'J
{ ISO 50001 energy management system certification validity l 4
( and |1SO 14001 environmental management system internal l:- Operated Love Breakfasts program for almost 20 years and (
( audit. \ cumulatively benefited more than 35,000 schoolchildren (
( ‘ -
\ .:: 5 Cur media business received the Journalist Impact Award |
( ( Merit Award, Bright Society News Reporting Award, Consumer |
: 13‘ .f_ Rights Reporting Award, Suicide Prevention Qutstanding _,;'
/ ] ( Media Reporting Award, and Google nDX Taiwan News Digital |
) L / Transformation Award )
\ J \ ET Pet participated in the 1111 Job Bank Happy
[ ) ; Enterprise Award (General Life Services Category) for
( ), ( the first time in 2025, and received a .
/ ) / Cold Award

10
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1-3 Vision for Sustainability and Development Strategies

1-3-1 Vision for Sustainability

EMI's vision for sustainability is to enable harmonious coexistence with the environment and social prosperity. This vision reflects our firm commitment to incorporating sustainability values into our core businesses. We continued to
implement sustainability principles across our warehousing, media, and pet businesses, and work to exert positive environmental and social impacts while pursuing economic benefits through actions associated with carbon reduction and
energy conservation, digital innovation, social participation, and stakeholder communication. in future, EM| will continue to work with employees, customers, partners, and the public to jointly build inclusive, fair, resilient, and sustainable living

spheres.

EMI is also working to improve sustainable governance systems in response to global climate change and sustainable governance trends. We will gradually incorporate International Financial Reporting Standards (IFRS) 51 and S2 Sustainability
Disclosure Standards in accordance with regulations to strengthen assessments of financial impacts from sustainability and climate-related risks and opportunities, and will establish a dedicated interdepartmental working group in the fourth
qguarter of 2026 to formulate associated plans. We referenced the Taiwan Sustainable Taxonomy and Taskforce on Nature-Related Financial Disclosures (TNFD) frameworks to inventory our operating activities and nature-related risks, impacts,
and dependencies; these inventory results serve as an important basis for planning future investment and operational strategies.

Sustainable Development Strategies and Alignment with the United Nations Sustainable Development Coals g

We continue to refine the four core strateqic pillars of our sustainability vision: "Sustainable Operation,” "Steady Economic Growth," "Sustainable Green Environment,” and "Creating Inclusive Society.” We strengthen relevant concepts for each
sustainability pillar and align our core businesses and sustainable investments with the United Nations Sustainable Development Goals (SDGs) to create leng-term value alongside our stakeholders.

Core strategy Mission

Correspanding

SDGs

Core indicators

Short-term (1-2 years) targets

Mid- to long-term (3-5 years) targets

Progress/achievements for 2025

Fulfill corporate
governance

and ethical
management
responsibilities to
enhance corporate
value, enable top-
down support
from directaors

and senior
manageament,

and supervise
incorporation

of sustainable
transformations
into core
businesses to
build sustainability
resilience at EMI.

o

®

Sustainable
Operation

1

FE¥CL IRSTEL

LMD SRS

WRTTTITaAS
in
ot

# Periodic Board

performance evaluations

# Conduct at least one internal
Board performance evaluation

each year and commission external

professional institutes to conduct
Board performance evaluations at
least cnce every three years

# Conduct at least one internal
Board performance evaluation

each year and commission external

professional institutes to conduct
Board performance evaluations at
least once every three years

= We completed an external assessment of Beoard performance and internal

performance assessments of the Board, Board members, and commitiees for
2025 in January 2026,

* Links between director

and senior executive

remuneration and ESG

performance

= Link 5% of director and senior
executive remuneration to
achievernent of KP| indicators
for major ESG issues set by each
department

% Link 10% of director and senior
executive remuneration to
achievement of KP| indicators
for major ESG issues set by each
department

= Senior executive performance has been incorporated into the incentive system
assessment framework formulated by our "Sustainability Responsibility Center,”
and we conduct comprehensive evaluations in accordance with our sustainable
development targets, major ESG issues, and achievernents on KPIs. Apart
from traditional financial indicators such as revenues and net profit margins,
annual implementations and KPI achievements of our sustainability executive
working groups (Environmental Sustainability, Social Care, Employee Care, Risk
Management, Corporate Governance, Ethical Management, and Customer
Relations) are also referenced when adjusting variable salaries.

= Variable salaries are calculated based on the number of months constituting
year-end bonuses multiplied by weighted KPI achievernent rates, strengthening
the links between sustainability targets and bonuses for personal performance,
and enabling us to realize our sustainable development commitments.

3 NMumber of ethical

management viclations

# 0 incidents/year

= O incidents/year

# No ethical management viclations occurred in 2025,

11
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Diversity all
businesses

and develop
new business
maodels, balance
employee
development
and welfare,
encourage
innovation, and
establish an
organizational
culture of stable
management at
EMI,

Corresponding
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Core Indlcators

# Improvements on

information security
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systems and elevating
management to the
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short-term (1-2 years) targets

# Complete IS0 27001 certification
audit annually

# Conduct ISO 2001 internal audits
annually

Mid- to long-term (3-5 years) targets

*+ Complete I1ISO 27001 ceriification
audits annually

# Conduct ISO 9001 internal audits
annually

Progress/achlevements for 2025

* The Company initiated the implementation and certification process for the
ISC 27001 Information Security Management System (ISMS) in May 2024. It
subsequently passed the third-party certification audit in December 2024 and
obtained the official certificatior on March 19, 2025.

# The 2025 Information Security Management Implementation Results and the

2026 Action Plan were reported to the Board of Directors on December 23,
2025,

% The Warehouse Operations Division completed ISO 9001 certification audits for
its Taichung and Kaohsiung sites in 2025.

* Regular employvee

satisfaction surveys

= Achieve satisfaction rate of 80%

¥ Achieve satisfaction rate of 85%

* Surveys were presented on a six-point scale, with 1 representing "strangly
disagree”" and & representing "strongly agree.” In 2025, the overall satisfaction
score was 4.63 points.

: Obtain Accredited

Healthy Workplace
Certificate

# Obtain Health Promotion

Certificate

# Achieve 60% employee
participation rate on each health
promaotion activity

# Apply for Health Promotion
Certificate

 Achieve 70% employee
participation rate on each health
promotion activity

* Apply for Health Promotion
Certificate

# Qur Taipei Office and Taichung Operations Office achieved employee
participation rates of 60% for all health promotion activities,

# Hosted online power walking competition and encouraged establishment of
fitness and exercise clubs,

# Obtained the 2025 Healthy Workplace Self-Certification (Health Promotion
Administration, MOHW).

&
\L (4
Sustainable

Green
Environmeant

Improve energy
efficiency,
incorporate
sustainable
transformations,
and reduce
negative
environmental
impacts from
operational
processes

to achieve
envirenmental
sustainability
targets.

¢ Carbon reductions across

entire corporation

% Complete annual 150 14064-1
verification

# Reduce annual greenhouse gas
ernissions by 1% compared with
base year (2021}

4 Qur warehousing business, media business, and pet business all completed
greenhouse gas inventories in accordance with 150 14064-1 procedures

# In 2025, the Taichung and Kaohsiung silos of our warehousing business reduced
greenhouse gas emission intensity by 1% compared to the base year, achieving
our target

# Coaching and

certification procedures
for incorporation

of environmental
sustainability 150
management systems in
warehousing business

* Complete annual internal

I1SO 14001, IS0 50001 and 1SO 45001

audits

# Complete annual internal

IS0 14001, 1SO 50001 and 1SO 45001

audits

# OQur warehousing business completed ISQ 45001 internal audit (Taichung and
Kachsiung Operational Offices)

# Qur warehousing business completed |SO 14001 internal audit (Taichung and
Kaohsiung Operational Offices)

# Completed the |SO 50001 certification audit at the Kachsiung site and the 1SO
50001 internal audit at the Taichung site in 2025.

# Creen building and smart

building indicators for
Linkou AS headquarters

% Formulate plans to apply for
Diamend level smart building and
green building certificates

# Obtain Diamond level smart
building and green building
certificates

# Continued to undertake the review and verification procedures for the Green
Building Candidate Certificate in 2025,

12
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# Investments in "Love 3 e _ = & e
. . 4t NT$5-5.5 million/year # NT%5.5-6 million/year # |nvested NT$5.52 million in 2025
Breakfasts” program
EMI spreads

love in society

/‘ and makes
& long-term
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S % NMumber cforganized Since 2022, the Company has participated in the New Taipei City Government's
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to society by v . g # 1-2 events/year & 2-3 events/year Lengmen Park and planted 110 native Taiwanese saplings, including 65
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reating spreading TG AR Chinese hackberry and 45 chinaberry trees, which are expected to grow into
Inclusive positive social P a forest within five years,
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core businesses, .I'l

# Number of activities
= involving care for older
10 e adults and rehabilitated
4= persons

-

*# Hosted Chinese Mew Year Banguet for older adults and implemented Stable

1=
1-2 events/year Employment Project for rehabilitated inmates in 2025

= 1-2 events/year
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1-3-2 Sustainable Governance

GRI 2-13, GRI 2-16

EMI| established a Corporate Governance and Sustainability Development Commiittee (hereinafter "the Committee") for continued promotion of sustainable development. The Committee is composed of four independent directors and our
chairman, directors, spokesperson, and corporate governance officer, with one independent director serving as Committee convener and chair. Seven sustainability executive working groups have been established under the Committee to
implement sustainability matters across all ESG aspects. Each working group is led by a senior executive who not enly periodically tracks performance based on corporate governance (ESG) evaluation indicators, but also formulates short-,
medium-, and long-term goals based on issues of concern for stakeholders. We will continue to track and review our implementation results to meet public expectations.

Board of Directors

Corporate Covernance and Sustainability

Pevelopment Commitiee

Exacutive Secretariat

Environrmental

Enronmertal Sustainsbilty | gy care Tagrm

ee Care Team Risk Managernent Team  Corporate Governance Team  Ethical ManagementTeam  Customer Relations Team

Team

4 Promotion of corporate %= Community care # Management of employee 3= Risk identification and # Board functions, structure, # Ethical management and = Customer services and
environmental  Social participation remuneration, benefits, management and operations legal compliance customer relationship
sustainability policies 4 Bublic welfare activities and labor-management % Protection of shareholder management

* Formulation and promotion relations rights # Supply chain risk
of environmental # Workplace safety training managemeant
managermnent policies and management

= Environmental protection k= Competency management
and carbon reduction and organizational culture

* Greenhouse gas emissions ¥ Protection of human rights

J: Waste and water and associated matters

management

14
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Committee Governance Model &

All working groups implement their respective responsibilities in accordance with the charter of the Corporate Governance and Sustainability Development Committee, and report annual implementation plans and achievements to the
Committee each year. These reports encompass key matters associated with greenhouse gas inventory results, sustainable development, ethical management, information security, intellectual property management, and stakeholder
communications, and the reports are approved by the Committee before submission to the Board for approval. The Committee is convened on the same day quarterly financial reports are approved by the Board to report on gquarterly

progress and implementations, A total of 5 meetings were convened in 2025,

4.

i Sustainability executive workin % SRl AtE DoyeMancsans l-.l l-.l Submit report to the Board of Sustainability executive working
- E roups Iair:"lyannual work tasksg o Sustainability Development - X E %;reﬂmg - groups implement specific
o 2 B2 Commiittee confirms waork tasks = 1= tasks -

Committee Drc-m::-ti::::ns'

Sustainability governance at EMI is rooted in daily cperations through a top-down approach. Board members join
department project teams and personally participate in project implementations and decision-making to facilitate
interdepartmental horizontal collaboration and vertical communication, enabling direct discussion of sustainability
Issues and integrated solutions. The direct participation of Board members enables continued tracking of ESG
implementations, rolling reviews of asscciated achievements, and formulation of improvement measures, ensuring
that all sustainability initiatives are effectively implemented while strengthening sustainability awareness in our
colleagues,

Cultivation of Sustainability Awareness g

We work to strengthen our sustainability mindset and incorporate sustainability principles into our corporate
culture. The heads of all working groups are responsible for coordinating interdepartmental matters, formulating
sustainability strategies and projects, and impiementing associated tasks. We conduct regular sustainability training
to communicate the latest sustainable development trends, requlatory requirements, and case studies of sustainable
actions adopted by benchmark companies, In addition to in-person courses and internal dissemination, EMI also
uses digital learning platforms to promote content associated with corporate governance, ethical management,
and sustainable development. In 2025, we held corporate governance and ethical management related courses and
invited all employees to participate.

& o

-~ Da
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1-4 Material Issues and Stakeholder Engagement

1-4-1 Stakeholder Engagement

EMI values stakeholder opinions and uses these opinions as a basis for sustainability management and strategic planning. To ensure that our identification and management of sustainability topics effectively responds to the concerns of all
parties, our department supervisors and employees jointly participate in annual processes for reviewing and identifying stakeholder categories, |n 2025, we conducted materiality analysis and carried forward our identification results for 2024,
maintaining six key stakeholder groups ([employees, customers/audience, competent authorities, shareholders/investors, suppliers/contractors, and the media) as priority targets for engagement and sustainability management.

Stakeholders

Sianificance for EM]

Major topics of concern

Communication channels

Freguency

Stakeholder communication results in 2025

|
l“,"'l

Employees

Excellent management
teams and talented
people form the
foundation for a business
to pursue sustainable
operations and growth.
EMI considers employees
to be important corporate
assets and strives to
enhance workplace
environments,

# Occupational Health
and Safety

# Hurman Rights

Annual performance appraisals

Twice a year

Labor-management meetings

Once every quarter

Occupational Health and Safety
Committee meetings

Once every guarter

Employee Welfare Committee meetings

At least once a year

Supervisory Committee of Labor
Retirement Reserve meetings

AS NEecessary

Internal training and digital e-learning
platform

Self-paced (courses taken at employee’s
own convenience)

Subsidies for external training

As necessary

Sexual harassment report channels, face-
to-face communications, and grievance
mailbox

Immediate communication and
resolution of any emerging issues

Stakeholder section on corporate website:

Email/questionnaires

Immediate communication and
resolution of any emerging issues

¥ In 2025, all business entities continued to leverage communication mechanisms
such as labor union consultations and labor-management meetings to discuss
and enhance systems related to labor conditions, compensation and benefits,
working hour management, workplace safety, and employee rights protection.
Through regular reviews and the integration of employee feedback, the Company
further strengthened labor-management relations, while promoting employee
well-being and safeguarding workforce rights and interests.

# Hosted 49 cccupational health and safety training courses

* Successfully obtained the 2025 Healthy Workplace Self-Certification administered
by the Health Promotion Administration, Ministry of Health and Welfare (MOHW).

% Ensured employee welfare and received the Happy Enterprise Gold Award for the
fifth consecutive year

2 Added 138 new courses in 2025

# Continued to host training courses on protection of human rights and sexual
harassment prevention in the workplace

# No sexual harassment incidents were reported in 2025
# Corporate website: Contact | EM|

# Please refer to Chapter 3 for further details

#a

Customers /
Audience

EMI| emphasizes
customer needs and
strives to enhance
efficiency, reduce costs,
and create value for
customers. We hope

to continue enhancing
our corporate values

to provide consumers
with better and more
comprehensive services.

# Corporate Governance

= Data Privacy and
Security

Meetings and communications

Once every quarter

Customer satisfaction surveys

As necessary

Custorner complaint channels

Immediate communication and
resolution of any emerging issues

Business communications

Immediate communication and
resolution of any emerging issues

Stakeholder section on corporate website:

Phone calls, emails, and surveys

Immediate communication and
resolution of any emerging issues

# Regularly distributed satisfaction questionnaires and visited customers to
understand their needs

* Implemented I1ISO 27001 information security system; no incidents involving
violations of customer privacy occurred at any of our businesses

e |n 2025, we distributed 26 surveys and achieved a response rate of 100%.
} Satisfaction scores: Very satisfied/satisfied 92%; neutral 8%,

# Corporate website: Contact | EM|
# Please refer to Chapters 2 and S for further details
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Stakeholders

i

11

Competent
Authorities

Significance for EMI

Competent authorities
are responsible for
supervising company
operations. EM| works

to maintain smooth
communications with
competent authorities to
ensure that we comply
with laws and exceed
legal requirements.

Major topics of concern

# Corporate Governance

# Climate Change
Strategies and
Management

Communication channels

Exchange of official correspondences

Frequency

Immediate communication and
resolution of any emerging issues

Fhone calls

Immediate communication and
resolution of any emerging issues

Emails

Immediate communication and
resolution of any emerging issues

Meetings and symposiums

As necessary

Stakeholder section on corporate website:

Phone calls, emails, and surveys

Immediate communication and
resolution of any emerging issues

Stakeholder communication results |n 2025

# Strengthened management and disclosure of climate-related risks and
opportunities

4 Achieved third-tier ranking (21-35%) among all listed companies in 12th (2025)
Corporate Governance Evaluation

¥ Please refer to Chapters 2 and 5 for further details

Shareholders /
Investors

Shareholders and
investors provide the
capital required for
long-term corporate
developments, serving as
an important foundation
for sustainable operations.
EMI works to build market
competitiveness and

give back to shareholders
/ investors through
excellent business
performance.

# Corporate Governance

# Ethical Management

Annual shareholders' meetingsfannual
reports

Once every year

Investor conferences

At least once a year

Public statements on operational
performance

Once every month

Quarterly financial reports

March, May, August, and November of
each year

Press releases/material information

Immediate communication and
resolution of any emerging issues

Investor visits

As necessary

Stakeholder section on corporate website:

Phone calls, emails, and surveys

Immediate communication and
resolution of any emerging issues

4 Please refer to Chapter 5 for further details

Suppliers /
Contractors

Our diversified products
and services rely on our
suppliers/contractors
providing us with
excellent products and
services that comply with
legal requirements.

# Corporate Governance
% Ethical Management

% Data Privacy and
Security

Mailbox for external communications

Immediate communication and
resolution of any emerging issues

Business communications

Immediate communication and
resolution of any emerging issues

Inspections, visits, and meetings

As necessary

Stakeholder section on corporate website:

Phone calls, emails, and surveys

ImmMmediate communication and
resolution of any emerging issues

e I 2025, a total of 70 suppliers/contractors of Warehousing business were
evaluated. Of these, 27 received a Class A (Excellent) rating and 43 received a
Class B (Qualified) rating.

4 A total of 59 suppliers/contractors of Warehousing business signed the Code of
Conduct and Code of Ethical Conduct Commitments in 2025, achieving a sighing
rate of 74%

# Please refer to Chapter 5 for further details

3@
04

Media

The media serves as the
most important channel
for EMI| to communicate
with external parties,
discuss social issues,
participate in social
welfare activities, and
create brand value.

* Corporate Governance
# Ethical Management

% Data Privacy and
Security

* Social Participation
and Care

Announcements on corporate website

Immediate communication and
resolution of any emerging issues

Press conferences

As necessary

Press releases

AS necessary

Stakeholder section on corporate website;

Phone calls, emails, and surveys

Immediate communication and
resolution of any emerging issues

# Implemented Love Breakfasts program for 19 years, cumulatively benefiting more
than 35,000 schoolchildren

# Received Journalist Impact Award Merit Award
# Please refer to Chapters 4 and 5 for further details
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1-4-2 |ldentification and Ranking of Material Issues

GRI 3-1

To gain a comprehensive understanding of material economic, environmental, and social impacts from EM| operations, and also respond to stakeholder concerns, we conducted stakeholder identification processes, compiled and studied
associated topics, conducted impact assessments, and listed materiality rankings in accordance with the materiality principle detailed in 2021 GR| Standards to determine the material sustainability topics for the year.

01 Identify stakeholders

We confirmed our stakeholder categories for
2025 through interdepartmental discussions.
We also referenced the AA1000 Stakeholder
Engagement Standard and industry practices
when reviewing the impacts and relevance of
each stakeholder group on our operations and
sustainability topics. We ultimately decided to
maintain our six core stakeholder groups, and
used these groups as a basis for subsequent
engagement and analysis of material topics.

O™
Q

S1X core stakeholder
categories

02 Compile and summarize

sustainability topics

We researched and compiled GRI Standards,
SASE sector standards, industry issues of
cancern, and the operational characteristics of
our businesses to establish 19 potential material
tapics, which included 10 commion topics across
pour business units and 3 business-specific topics
for each of our business units; these topics
formed a basis for subseguent assessment.

9=S—X

19 sustainability topics

18

03 Conduct impact assessment

and materiality ranking

We adhered to GRI materiality principles
and referenced double materiality concepts
when assessing the sustainability impacts
of our operations on external economic,
environmental, and social aspects, as well
as impacts on operations and financial
performance. We gathered the opinions of our
stakeholders and company executives through
internal and external surveys, assessed the
impact levels and occurrence likelihoods of each
topic, and used our assessment results to draw
a materiality matrix. We also conducted internal
reviews and engaged with experts to confirm
the material topics for the vear.

We generated a materiality matrix based on
the results of the aforementioned surveys,
Following internal discussions and engagement
with experts, and considering that material
sustainability topics should encompass all
business units, we ultimately compiled 5
commaon material sustainability topics and 3
business-specific material sustainability topics
for the Group.

8 material
sustainability topics

{5 common topics +
3 business-specific topics)

04 Establish, disclose, and

communicate management policies

Our sustainability executive working
groups established management
approaches, corresponding strategies,
and tracking focuses for each material
topic based on analysis results, These
have been disclosed these in relevant
sections of this Report to serve as a
basis for subsequent management,
performance tracking, and stakeholder
commmunication.

2

Management approaches
and corresponding topic-
specific disclosures for
material topics
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@ Material Topic Impact Matrix

We determined impact levels based on average "levels of impact” and "likelihoods of occurrence” by aggregating positive and negative impacts, and assigning a ranking to each topic. The X-axis of our materiality matrix represents "Economic,
environmental, and social impact (Sustainability impact)” and the Y-axis represents "Impact on EMI operations (Operational impact].” We placed each topic into one of four quadrants.

A808080080484

26 | : = |
Personal Infermation and Pm}acy Protection ¢ o e e 5_-9511“}" S :o |
: it = esilience ; 7 . .
broduct Liability and «» Customer Services 53"_‘5'1 it Oceupational Description of guadrants
Food Safety and Professipnal Consultations Health and
244 | Corporate Governance and Risk Management
Ethical Management and Legal Compliance Quadrant | Quadtant |l
Data Ethics and Algorithm . : Facility Resilience Talent Attraction
Management DA G s Bieeclian ot News Ethics and o L Emergen d Retenti i abil ' inabili o
Diversity, Equity, and Inclusion Content Quality gency and Hetention Material Sustainability Topics Sustainability Focus Topics
59 { RERHORE (High Operational Impact X (Low Operational Impact X
inteliectual Property | igh Sustainability Impact igh Sustainability Impact
MET‘IEIQE!:I"I"_IEHT.-Q E-I.Ip].'ﬂ}* Chain Management Q : ; : i H gh fi LR J H Qh N ]
«» Air Quality and Pollution Prevention ) o | ,
imal Welfare an Clifhate Chan opics that have material impacts on opics that have relatively hig
Animal Welfa d Ti that h ¢ | i 1 that h latively high
-E Humang Treatment ﬁegpﬂrﬁﬁ corporate operations and external impacts on external sustainability
o 20 sustainability issues. Management issues, but relatively low impacts
g' and disclosure should be prioritized on short-term operations. Thesa
L for these topics, and clear targets topics should be incorporated into
3 and tracking mechanisms should be strateglic sustainability plans, and
E} 18 «» Social Contributions and Influence established. management systems and databases
- should be established over time.
16 Quadrant 1|1 Quadrant |V
Operational Focus Topics Ceneral Topics of Concern
.:. Ecological Impact and Biodiversity (High Operational Impact X (Low Qperational Impact X
14 Low Sustainability Impact) Low Sustainability Impact)
Topics that have relatively high Topics with relatively low operational
impacts on operational stability, cost and external impacts. Fundamental
effectiveness, or risk management, management and regular review
12 Internal management and risk processes should be implemented
15 17 19 21 23 25 27 29 controls should be implemented for these topics, and these processes
o for these topics, and their external should be adjusted as needed in
Sustainability Impact : ; :
impacts should be continually response to external environmental
monitored, changes.
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Changes in Material Topic Rankings @ @ Material Topic Rankings and Value Chain Impact Boundaries
We identified seven material topics in 2024, This year, we confirmed there were impact Value Chain Boundary
eight material sustainability topics for 2025 based on materiality analyses, internal _ _ : . External Carresponding
] , e Ranking Aspect Material topics : , _ = — Lo ety =
reviews, engagement with external experts, the operational characteristics of each Custorners/| Competent | Shareholders/| Suppliers/ GCR| Standards
business unit, and key stakeholder concerns. We selected the top five common Audience | Authorities Ivastnre Contacton
ma_terlal topics for thev_ G.rcrup, t_hEﬂ mc-&rpcra_ted one respective busm%s-spgcrﬂc Social Occupational Health .
topic for our warehousing, media, and pet businesses to fully reflect our operational 1 (S) A Satety Ao i @ CRI 403
and sustainability management priorities:
; : . . Infarmation Securi
Differences between material topics for the two years are detailed as follows: AR Paresnal 'y
Maintained "Occupational Safety and Health” and "Climate Change Responses’, Covernance : ;
: : : _ Lt Y : 2 Information Privacy ] L ] L ] L] L] GRI 418
expanded “Information Privacy and Security” to "Information Security and Personal (G) . ) =
i : : = 3 “ ; ¥ Protection (including
Data Privacy Protection (including System Resilience)”; combined "Corporate system Resilience)
Covernance” and "Ethical Management” to create "Corporate Governance and Y
Ethical Management (including Risk Management and Legal Compliance)”; added GRI 402
one common topic, “Talent Attraction and Retention”, and incorporated one . - '
: : i . : : . Social Talent Attraction and | B GRI 406
respective business-specific topic for our warehousing, media, and pet businesses. 3 " o ) 5] @ @ ® [
These adjustments not only reflected our analysis and ranking results, but alsc (5) SHROLen GRI 408
considered regulatory trends, business characteristics, and management continuity GRI 409
across consecutive years to enhance the consistency of material topic management Corporate
and disclosures while strengthening the value of these topics as a basis for decision- Governance and
making. | Governance | Ethical Management GRI 205
4 : ! : @ @ e &
(G) (including Risk GRI 206
@ List of Material Sustainability Topics for 2025 Management and
Legal Compliance)
Al e e e Corresponding Environmental | Climate Change
Material sustainability topics . : r 9
e W top business entity 5 (E) Rasparses & & & © & GRI 201
1. Occupational Health and Safety Common Cperational
2. Information Security and Personal Information Privacy Eorrren ‘ Environmental Eﬂsi_ﬁEﬂCE’“ teari ® P @ Self-defined
Pratection (including System Resilience) (E) quipment Integrity, topic
and Emergency
3. Talent Attraction and Retention Common Response
4. Corporate Governance and Ethical Management oSG Lrial Customer/Pet Owner Salbdativiad
lincluding Risk Management and Legal Compliance) & 7 s) Experiences and @ @ @ topic
. Professional Services
5, Climate Change Responses Common News Ethics,
: . : EMI Social Content Quality H Self-defined
E Gperatmn;i Resilience, Equipment Integrity, and dNATeheiSIG S) S (A rato R & @ @ ® YSEIC
mergency Response , T
BEC P Business) Credibility
7 Cugtgmerfpet Owwner Exper]enc@s and Professional Services ET Pet Soto @ indicates that the material topic has higher impacts and relevance for said stakeholder group or value chain node, 5o is a key focus for management and disclosure.
8. News Ethics, Content Quality, and Information Credibility ET New Mdeila
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Material topics

&
o

Occupational Heaith
and Safety

Sianificance for EMI

Employees underpin EMI's sustainable operations
and service guality. Building a safe and healthy
workplace environment helps to stabilize our
workforce, improve efficiency, and strengthen
organizational resilience.

Impacts on EM| (Responses to risks and oppartunities)

Effective occupational health and safety management
reduces risks of accidents and occupational diseases,
decreases operational disruptions, lowers related costs, and
enhances employee retention and engagement; insufficient
management may result in occupational accidents, legal
liabilities, and reputational damage.

External impacts

Sound occupational safety management
protects the safety of employees and contractors,
lowering negative impacts on families, society,
and our supply chain from accidents. This also
helps to enhance workplace environments and
labor rights.

Corresponding sections

3-4 Occupational Health and Safety

3-1 Human Resources and Taient
Structure

3-2 Employee Training and
Development

Information Security
and Personal Information
Privacy Protection
{including System

Information security, personal information
protection, and system resilience underpin
operational stability and client trust at EM|
when implementing digital transformation and
operating diverse platforms.

Strengthening information security governance and
systemn redunidancy reduces risks of data breaches, system
interruptions, and operational downtime while maintaining
service stability and trust in our brand; Iinsufficient
management may increase compliance, financial, and
reputatiomnal risks,

Robust information security and personal
information protection systems safeguard
customer, member, and partner rights;
reduce risks of fraud, data misuse, and service
interruptions; and enhance the saféty and trust
of digital service use,

5-1 Sustainable Governance Practices
(Infarmation Security Management)

1-3 Vision for Sustainability and
Development Strategies

2-1 Innovative Products and Services

Resilience)
3-1 Human Resources and Talent
iﬂTHiI Talent is the key driving force behind EMI's | Effective talent management reduces turnover, retains | A stable professional talent pipeline helps to | Structure

@

Talent Attraction and
Retention

innovation transformations, service quality,
and strengthened competitiveness, Stable
and professional human capital is critical for
sustainable corporate growth.

key capabilities, and improves organizational efficiency,;
exacerbated talent losses or |abor shortages may impact
service guality, operational performance, and long-term
corporate developments.

enhance customer experiences and service
quality, and alsc has positive impacts on job
markets, local economic developments, and
talent cultivation.

3-2 Employee Training and
Development

3-2 Employee Benefits and
Participation

Bs

<>

Corporate Governance
and Ethical Management
(including Risk
Management and Legal
Compliance)

Rabust governance and ethical management
underpin EMI's decision-making, risk controls,
and sustainable development, and are also
important preregquisites for maintaining
corporate transparency and external trust.

Robust governance frameworks and risk management
mechanisms enhance decision-making capabilities,
effectiveness of internal controls, and compliance
capabilities; insufficient governance may increase the risks
of serious operational disruptions, regulatory violations, and
reputational damage.

Sound governance and ethical management
strengthens the trust of investors, partners,
competent authorities, and the public in our
transparent, reliable, and stable corporate
operations.

5-1 Sustainable Governance Practices
(Corporate Governance, Ethical
Management, Risk Management)

1-2 Vision for Sustainability and
Development Strategies

1-4 Material Issues and Stakeholder
Engagement
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Material topics Sianificance for EMI Impacts on EM| (Responses to risks and oppartunities) External impacts Corresponding sections

Climate Change Responses

Climate change has become an important issue
which affects operational resilience, energy costs,
supply stability, and long-term competitiveness.
EMI| needs to identify risks early on and make
transition plans.

Early climate risk and carbon management preparations
reduce impacts from extreme weather, energy price
fluctuations, and regulatory transitions; inadeguate
preparations may increase risks of operational disruptions,
rising costs, and financial risks.

Active carbon reduction and resilience measures
help to reduce environmental burdens, enhance
supply chain stability, and strengthen social
and market capabilities in response to climate
impacts.

2-2 Promoting Green Management

1-3 Vision for Sustainability and
Development Strategies

Appendix IV. TCFD Index

@ (B
Ok

Operational Resilience,
Equipment Integrity,
and Emergency Response

Our warehousing business is a key infrastructure
operation, so equipment stability and emergency
response capabilities directly affect operational
safety, grain storage and transfer efficiency, and
supply chain stability.

Strengthened equipment maintenance, preventive
maintenance, and response mechanisms reduce risks
of failure, accidents, and operational interruptions, and
ensures business continuity and service quality; inadequate
management may affect supply stability and client trust.

Enhanced operational resilience and response
capabilities reduce the impacts of emergency
events on clients, logistics systems, and food
supply chains while maintaining the stability of
basic market and social operations.

2-1 Innovative Products and Services

(Warehousing Business)

1-1 Warehousing Business Sustainable

Value Chain

2-2 Promoting Green Management

)

Customer/Pet Owner
Experiences and
Professional Services

-
f 3

Quality services and professional expertise are
core drivers for enhancing customer stickiness,
establishing brand trust, and developing
sustainable competitive advantages at ET Pet.

Continuous optimization of service processes, professional
consultation services, and in-store experiences enhance
customer satisfaction, repurchase intention, and brand
recognition; poor service guality affects word of mouth, trust,
and operational performance.

Professional and friendly staff enhance consumer
and pet owner experiences, and help to spread
proper knowledge on pet care, improve pet
welfare, and create shared value for both people
and pets.

2-1 Innovative Products and Services

(Pet Business)

1-1 Trade (Pet) Business Sustainable

Value Chain

1-4 Stakeholder Engagement

ana

W

News Ethics,
Content Quality,
and Information Credibility

Mews ethics and content guality underpin ET
MNew Media's brand credibility, social influence,
and sustainable management.

Implementing content review, news ethics, and quality
management measures strengthen audience trust, enhance
brand value, and increase platform stickiness; inadequate
management may undermine credibility and amplify
reputational risks,

Reliable and high-quality content provides
accurate information, reduce risks of
misinformation, and fosters a healthier, more
transparent information environment and public
discourse,

2-1 Innovative Products and Services

(Media Business)

1-1 Media Business Sustainable Value

Chain

1-2 Highlights and Key Achievements

in 2025
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2-1 Innovative Products and Services

2-1-1 Digital Transformation and Sustainable Transformation

Warehousing Business g

Qur warehousing business is the cornerstone of ocur operations. In 2025, total imported grain volumes for Taiwan were B.448 million metric tans, EMI silo operating volumes
accounted for 8123 million metric tons (72.5% of national import valumes), and our revenues reached NT$L412 billion. Faced with challenges arising from climate change, policy
changes in exporting countries, geopolitical risks, and fluctuations in maritime shipping markets, we continued to strengthen risk management and cperational resilience
while optimizing storage and transportation processes to ensure stable and uninterrupted supplies. In response to sustainable development trends and ESG requirements
by corporate clients, we gradually incorporated smart warehousing management systems and low-carbon processes to enhance energy efficiency and lower environmental
impacts frorm operations as we continue to play a critical role in stabilizing food supplies and implementing sustainability transformations.

EMI (Warehousing Business) Material Topic: Operational Resilience, Equipment Integrity, and Emergency Response - Management Approach (GRI 3-3)

R We continde to promote full equipment lifecycle management through systematic upgrades and replacements of cutdated facilities to enhance
Policiesand | equipment reliability and operational stability, thereby strengthening our cverall cperational resilience,
Commitments | & Intensify incorporation of Al and digital technologies into operation management and risk warning mechanisms to enhance the efficiency of decision-
rmaking and response capabilities, and build smart and resilient operational systems.

| Assessment Targetrs for U ; : ; o | Targets for Upeaming o Ty
- - - 3 r i Siay L1 el q
Mechanisms argets for Upcoming 1-2 Years | Targets for Upcorming 3-5Years 5 Years and Beyond Achievements in 202

k Continued to integrate innovative
technological applications in operational

 Smart Al-powered digital Build silos with strategies
technologies: | Feasibility studies and pilot trials AR rEAE TAT SBaratlons ‘automated and Al- 4 Continued to strengthen the “Three Pillars
Smart silo far Al -EIpFJ”CEIUDI'IS & Eguiment P pDWE'FEd decision- Of Smart Silo Ma I"'IEIQE!’T"IE'I"IT.“: Smart Al-
' management ' making capabilities powered operational tasks, Al integration
irn silo management projects, and GenAl
, applications program
3t Introduce drone-based = Build and improve Al image _ )
S inspections, and establish recognition and abnormality | e smni i donny ehn R i
and Targets | Automation: a foundation for digital detection system, and expand | Formulate plans Ft sl I Tq %_ . g
| Process inspection and data collection | Al fire source recognition for equipment Internet of Things {loT), radio frequency
U ¥ IS s BER e o capabilities | replscament proarath !dEI‘ltIrICEtE'DF? {I:EFID}, and aummal?ic license
. : ! , plate recognition (ALPR) systems into truck
equipment maintenance £ Establish equipment lifecycle outbound process to enhance efficiency.
history systern management system
: Gradually complete inventory
| CLJ:M::S;&;H of current equipment with # Expand scale of equipment
I Ertama high energy consumption, and replacements ; Cnm;l::llete low-carbon | Replaced Iarge-scgle unlr:.r?:derﬁ to redur:e_
: squiBrient repl;ce autda:ced E‘argeﬁscale # |mplement systematic transitions far all energy consumption and improve operating
| anefay ' eguipment with high energy recordkeeping and equipment. efficiency
| efficiancy consumption such as large- equipment maintenance

scale grain unloaders

Responsible

Uriee EMI Taichung Port Silo and Kachsiung Port Silo

specific Actions | Please refer to the following section for more information on specific actions

24

Smart Transformations in Warehousing Business:
Responding to Climate and Sustainability Challenges

with Al T'EI-Cl‘“IFIi]FC}QiES'

Our warehousing business actively promotes dual axis transformations
focused on digital technologies and sustainability principles. Since
commencing operations in the 1980s, we have faced various challenges
from outdated equipment and environmental changes. In recent years, we
actively introduced Al and loT technologies to achieve smart, automated,
and low-carbon warehousing operations, In 2025, our "Sustainability
Innovation Tearm” continued to integrate innovative technology applications
and operational strategies to strengthen our three main pillars of smart silo
management {smart Al-powered operational tasks, Al integration in silo
ocperations project, and GenAl applications for comprehensive upgrades
encompassing management procedures, on-site operations, and data
analytics) as we worked to expand our revenue scurces and diversify
operational risks.

| Warehousing Business Silos and Unloading Areas
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1. Smart Al-Powered Operational Tasks

* Automated truck outbound procedures

We introduced laT, RFID, and ALPR technologies into truck unloading
processes at our four silos in F{aDhSLung and Taichung, significantly enhancing automation levels. Full technological
deployments were completed in 2025, reducing manpower by 50%. Associated personnel were reassigned to
system monitoring and patrelling duties to improve personnel utilization efficiency. We also lowered greenhouse
gas emissions by reducing truck waiting and idle times.

# Drone-pased [nspections of outdoor el

vironments: We introduced drone inspection procedures for silos,
established dedicated training grounds, and helped our employees undergo training to obtain cperator licenses,
Drones can quickly inspect silo structures and operations, as well as record and archive videos to support data
comparability and enable risk predictions. In 2025, we collaborated with the Industrial Technology Research
Institute (ITRI) on the "Al Smart Silo Structural Inspection Project,” which used Al image recognition models to
conduct structural deterioration analysis, strengthening inspection accuracy and lowering industrial safety risks.

# Survelllance system management. We comprehensively upgraded our |P digital imaging system, significantly
improving image quality and system stability, and introduced Al image recognition technology in 2024 for real-
time monitoring of and alerts on abnormal behaviors in operational areas. In 2026, we expanded Al fire source
recognition functions for real-time detection of unauthorized fire sources and potential explosion risks to enable

rapid notification and handling, improving silo disaster prevention capabilities and resilience.

Implementation results

raichung Port Silo

We initiated our drone inspection project in 2023, Our personnel underwent seed instructor certification

training and obtained a total of 20 basic professional drone licenses before implementing drone inspection
tasks.

In 2025, we accumulated 20.5 hours of flight imaging data. We collaborated with the ITRI to train Al image
recognition models for use in our smart silo inspection project to improve efficiency and accuracy, and also to
lower industrial safety risks.

Kaohsiung Port Silo

In 2023, we obtained 22 basic professional drone licenses and
conducted inspections of machinery towers, silos, and blind spots
along preset routes,

Our Kaohsiung Port Silo has been located in the red zone of the
Kaohsiung International Airport since 2024, and therefore remote-
controlled drone activities have been banned. As this restriction
is currently still in place;, we have temporarily returned to manual
inspections.
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2. Collaboration with ITRI on Al Integrations In Silo Operations Management Project

In response to increasing climate risks and need for automated processes, EM| began working with the ITR! in 2024 to
integrate Al technologies into silo management processes, enhancing silo operations, energy conservation benefits,
and safety resilience. We focused on the three main themes of "Enhancing silo intelligence,” "Developing new energy-
saving business models,” and "Reinforcing safety of human-machine collaborations,” and formulated six innovative
applications:

*k Fquipment mainte co history systelrn In 2025, we established a digital maintenance history platform at our

Taichung and Haﬂhs;ung silos, whlch systemically stored all equipment maintenance and repair records to enhance
maintenance Echlen::ya_nd precision, lowering risks from human errors,

ale K5 el B el el ar
te Il.l"l'l|l"|:'

Counda proce

sos In 2025, we fully incorporated RFID and ALPR technologies into our four silos to
nptlmlze nutbﬂund processes, red uce idle time, and lower carbon emissions.

* Automated eqguiprment for cleaning silo walls: In 2025, we deployed our first pilot unit for use in auxiliary silo
cleaning operations at our Taichung Port Silo. Due to current silo environments, the equipment is currently not
suitable for cleaning large-scale silos, and we are working to optimize the eguipment and overcome associated

limitations.

*k Al image recognition system for smart silo inspections. In 2025, we completed preliminary experiments in
collaboration with the ITRI to detect abnormalities in silo structures through drone inspections paired with an Al

image recognition system,
k Development of skid-steer loader 1 ste control systern: To improve cleaning efficiency, we completed our “Pilot

Study on 5k|d -Steer Lnader Autcrmated Control S}rﬁtﬂm and began collaborating with the ITRI on second-phase
R&D procedures in 2025, We expect to commence initial field tests in 2026,

* Developrment of grain suction (unleading) machine remote control system: The Company plans to iIncorporate the
development of a 5C + AloT Smart Port Pilot Site Program into its 2026 strategic initiatives to incorporate remote
control technologies and further improve the efficiency and safety of unloading processes,

Lmd

.GCenerative Al Applications: Innovative ChatGPT Silo Management Applications

To improve efficiency of internal knowledge management and response capabilities to equipment failure, we
introduced GenAl applications starting in 2024, applying ChatGPT and Gemini functions to silo management,
translation of historical technical documents from English to Chinese to create operating manuals, and establishment
of a search-enabled equipment and maintenance process knowledge database that supports timely searches and
troubleshooting for on-site personnel.

In 2025, we also launched the "Enterprise Al Application Competition,” which encouraged our personnel to actively
explore Al applications in all processes, inspiring innovations, enhancing digital literacy, and fulfilling our smart
transformation goals. This competition allowed us to discover many potential Al applications that could effectively

improve operational efficiency and information transparency, solidifying our prospective strategies and execution
capabilities in the Al era,




. Letter from Our Path to
b I
Abeut’Tbis Report the Chairman ol Sustainability ==

Sustainable
Covernance

.~ Innovative Green

03 Building A Happy

i Spreading Love
Workplace

Contents in Society

- : Appendix
Transtormations it

® Innovative Actions Implemented by Warehousing Business in 2025

Innovative Actions Benefits

Compiled equipment maintenance data to create digital
lifecycle records, enhance maintenance efficiency, and provide

Media Business'

Innovative Approach

We continue to enrich our media content and the diversity of our operational models, strengthen our existing
offline advertisement platforms, actively incorporate advanced technologies with new media businesses, and invest
in creation of intellectual properties and new media economies to build a comprehensive media ecosystemn that
promotes sustainable innovation and revenue growth. We continue to focus on four core strategies in response to
industrial trends and changes in consumer behaviors as we work to achieve our medium- to leng-term geals:

Introduced equipment
maintenance history and
supplier management
systems at our Taichung Port

'and Kaohsiung Port Silos

early warnings to reduce failure rates.

Upgraded surveillance system
to include electronic fence
functionality

We installed surveillance equipment equipped with electronic
fence functionality along the passageway in front of our

office building, improving our security team's first-response
capabilities during nighttime patrols and enhancing port
Security.

System settings
and upgrades

The ALPR system used at our
Kaohsiung Operational Site
used high-resclution cameras
and image recognition
technology to automate truck
flows, replacing traditional
manual check-in and dispatch
procedures

@ Autormatic check-in and scheduling functions: The system
scans the license plates of trucks entering check-in areas,
cross-checks scheduling and payment records, then
automatically updates operational schedules without need
for manual check-ins.

# Srmart coutbound truck dispatch functionality: OQur system
dynamically dispatches trucks to designated gates based
on outbound lane allocations and scheduling seguences to
reduce traffic congestion.

SE

¢ Dispatch room workload reduction and integration: Cur
backend system dashboard displays cutbound statuses
(Waiting/Dispatching/Completed Outbound Procedures)
in real time, and automatically issues alerts for abnormal
situations such as mismatched license plates to reduce the
workloads of dispatch administrators.

Upgraded eguipment to comply with energy-saving
measures and innovative power-saving solutions

Please raferto 2-2-2 Environmental, Energy. and Resayrce

Management
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New positioning and new strategies aligned

with new content trends

Aim to increase traffic on short videos and podcast
revenues, develop a user-generated content (UGC)
platform with collaborating we-media, and expand
market share for outdoor advertisements while
focusing content production on the three themes
of "Innovation, Trends, and Resonance™: We work
to create impactful, high-quality content that
resonates with audiences and further amplifies our
brand presence and market campetitiveness,

Digital transformations and Al applications

that drive smart media innovations

We actively implemented Al and data science
technologies, used algorithms and behavioral
analysis to gain in-depth insights into audience
demands, optimized content recormmendation
mechanisms, and enhanced operational decision-
making efficiency. We also continue to track
evolution trends in new media technologies
and platforms, ensuring rapid adaptation and
cantinuous innovation throughout digital
transformation processes to strengthen corporate
resilience and future competitiveness,

Online and offline integrations

Create immersive brand interactions that combine
the advantages of virtual and physical channals,
develop innovative media products and services
with commercial feasibility and market potential,
strengthen brand image management, and
establish a closer and more positive relationship
with audiences. We strengthen our brand
penetration through integration of large-scale
events, advertisement placement, and social
media operations.

Build upon fan economy to strengthen loyalty
within digital ecosystems

We actively develop community co-creation
initiatives and exclusive platfarm technologies
which leverage events and algorithms to
strengthen audience engagement and
connection, transforming one-way media
communications into two-way brand advocacy.
This not only optimizes operational efficiency, but
also enables us to take advantage of emerging
business oppeortunities from fan economies as
we build a digital ecosystem with strong revenue
potential and community loyalty, ensuring that we
can capture long-term traffic growth opportunities
in the digital competitive landscape.
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In the face of accelerated digital transformations and drastic changes in media consumption behaviors, we have cumulatively applied for 21 patents (8 patents have been approved) and 156 trademarks (78 trademarks have been approved). In
2025, we continued to focus on our three core strategies of innovative content, technological empowerment, and integrated marketing to capitalize on new business opportunities while enhancing content value and operational efficiency:

Actively develop new businesses to create diversified
digital revenue engines

We aim to become a well-rounded digital media company and
are actively adopting a variety of emerging business models,
including:

#* Out-of-horme advertisements: Strengthen integration and
expansion of advertisement resources at high-exposure,
high-traffic locations to enhance market share and revenue
performance.

¥ Podcasts and vertical shart videos: 'Use trending content
and innovative copy to reach younger generations, develop
brand collaborations, and drive conversion.

* Livestream e-cammerce platform: Combine content and
consumer scenarios to promote content commercialization
and sales conversion rates as part of cur "media as a
channel" operational model.

# Online learning platform: Establish a knowledge-based
content ecosystem, integrate IP resources and educational
content, and expand into new knowledge economy markets.

* Al applications: Introduce generative Al to enhance content

production efficiency and automation of marketing
campaigns, thereby creating smart operational advantages.

A0a8a00808008 0 2800808000404

Strengthen audience experiences through content
innovation and smart content presentation

Continue to enhance user interactions and content immersion
while creating differentiated audience experiences, including:

# Virtual anchors and Al-generated content: Utilize generative
Al technology to create virtual anchors that enhance the
efficiency and relevance of produced content.

¥ Integration of in-depth news coverage and valuable
nformation: Provide in-depth and valuable information teo
meet audience demands for high-guality content associated
with public issues and life hacks.

Integrate advertisement services to improve client
values and med:a integration capabilities

Strengthen OMQ (Online-Merge-Offline) advertisement
platform strategies to provide brand clients with efficient cross-
media exposure benefits through one-stop advertisement
solutions.
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¥ Innovation Achievements in 2025

Five Innovations

Produce short videos to fulfill public needs Create podcasts to align with the “listening economy™ trend Maintain customer relationships and develop diversified products
Specific Measures Specific Measures Specific Measures
= Cover a variety of topics associated with news, entertainment, and % |ncrease brand awareness and establish brand personality to attract = Regularly communicate with customers and host seminars to
lifestyle aspects potential customers understand customer needs
+ Build professional short video production team “* Direct traffic to corporate website, social media, and other marketing # Develop diversified advertising products: News features, large-
4 Hire key opinion leaders (KOLs) and influencers to produce shart channels scale original programs, short videos, podcasts, and cutdoor
videos # Embed advertiserments and sponsorships to generate additional revenues advertisernents
4 Obtain sponsorships from well-known brands | . % Offer high-guality advertising solutions encompassing ad
Achievernents in 2025 production, placement, and performance tracking services
Achievements in 2025 % Created 8 podcasts: Cive Me Money, Today is my Day, Did You Know, Achieverments in 2025
, N _ ol . : ; S |
= Our original short-form video series, “Tag and Share,” has become Crimescene, Real Estate Talks, Sean Takes You for a Ride, A Little Furry,
an effective channel for connecting with the public and has Tang's History Talks “ We hosted an "Fraud Prevention Forum” aligned with governmental
gradually achieved commaercial scale. anti-fraud initiatives, and developed diverse services in addition to
maintaining customer relationships
e T L L N S W e S S e S e W e S S e S S e W S S e W e S S S i, S, Sy Sy, S p S p S S S p S o S S W S o W o S o S p S p S o W o S p S o S o S S L S N SR S S S S SR U S S S S S S NS S e S G SR b SR e SR S

Develop diverse and effective advertising formats to enhance
advertising effectiveness

Produce in-depth content to increase reader loyalty

Specific Measures Achievernents in 2025 Specific Measures
# Release in-depth news features on political, = We are a two-time recipient of the nDX Taiwan News Digital Transformation Award and received % Place advertisements to attract likely target audiences
economic, social, and technological topics the Impact Grant for our "Dual Engine News Revolution” program “ Create eye-catching, creative advertisements to capture audience

# Combine multimedia elements (such as = Received two Journalist Impact Awards: Breaking News Award and Feature Repaort Award attention

videos and charts) with in-depth analysis & Our "Departing Gracefully When Life Withers" feature report received the Suicide Prevention * Track advertisement exposure rates, clicks, conversion rates, and

and field surveys Outstanding Media Reporting Award other indicators to measure advertisement performance
# Build dedicated News Feature Center

# Our "The Era of Al Fraud"” feature report received an Honorable Mention Award from the Bright
editing and reporting team

Society News Reporting Awards

# Host quarterly internal review meetings for 2 Our "Rampant Predatory Lending” feature report received an Honorable Mention Award from the % Established an internal Al application innovation team targeting
continued improvement of content quality Consumer Rights Repnrﬁing Awards news content and video production as well as a platform for traffic
management and GenAl application tools

Achievements in 2025

% Nominated for 2 Excellent Journalism Awards and 1 Tseng Hsu-Pai Journalism Award

28
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® Achlevements of Innovative Marketing Projects

Five Aspects

%o

Innovative Projects

Message board

Project Description and Achievernents

Established a message board function on the ETtoday news app so readers
could click on emoeticons and leave messages on every news article. Encouraging
active exchanges and message sharing helped to enhance member interactions
and stickiness.

= ETtoday has 38 fan pages, 18 Instagram accounts, 35 YouTube channels, and 8

Expand official LINE accounts.
o social media = We own 6 fan pages with more than a million followers, and we plan to focus
Dﬁf management on converting our "fans’ into "members,” then converting "members’ into
bt L "consumers.”
Our polling cloud platform now has almost two million members; we improve
Polling cloud the accuracy of our public opinion polls and market surveys through online and
platform phone surveys, and our results are used to better understand audience opinions
and needs.
* We launched 8 podcasts covering content related to society needs, real estate,
o and pets. We currently have 2 podcasts ranked armong the top 100 podcasts in
rStratEgLesf{:-r the world {Crimescene and Today is my Day).
A livestreams and | | _ _ , _
u s % Self-produced shart videos: We established a video platform and production
_ team to actively produce Reels and Shorts, fulfill the needs of different
Video audiences, and align our short-form videos with current affairs.
content = h
Strategic

collaborations for
large-scale events

We actively collaborated with large-scale events and provided livestreams and
videos of the Golden Bell and Golden Horse awards

@

Mobilization

I.l_ll-i

&

Online
and offline

strategies

Innovative digital
integrations

Online and offline
events

Integrated digital technologies, big data analytics, and reader interviews to
strengthen our understanding of audience needs, and serve as a basis for
developing new services.

# Online activities: Provided 2 guest-contributed articles to the 13th Meichu
Hackathon

# Offline activities: Provided an on-site tour to a group of visitors from Chinese
Culture University

Offline advertising
strategies

Apart from the Taipei Metro, we also began placing advertisements on New
Taipei City's Three Ring Three Line system, the Taoyuan Metro, the Taiwan High
Speed Rail, and Taipei City bus shelters and walkway shelters to expand the
scope of our advertising operations and broaden our market positioning for out-
of-home advertisements.

S ——

Online
learning

Learning Cloud

Our "Learning Cloud” online learning platform provides users with diverse
options for online learning, thereby enhancing member experiences and loyalty.
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Pet Businc-:ss'

In 2025, ET Pet continued to embrace the core philosophy that "pets are family,” We strengthened service integrations
and innovative developments in the pet industry, and continue to adopt an omnichannel (OMQ) operating model
based on custorner demands. We optimized the service capacity of our physical stores and expanded our "clinic-in-
store” medel in collaboration with Loving Kindness Animal Hospital, integrating composite services such as veterinary
care, grooming services, and product sales to provide pet owners with comprehensive solutions encompassing daily
care, health management, and professional medical treatment, thereby strengthening customer experiences and
brand trust.

In terms of channel and member management, we linked internal and external resocurces across the Group while
expanding cross-industry collaborations with e-commerce platforms and member points systems through an e-coin
mechanism, points redemption measures, and in-store customeer acquisition activities to build a circular consumption
ecosysterm encompassing "online traffic conversion, offline experiences, and member re-engagement.” This enhanced
member conversion benefits and customer lifetime values (CLV) while strengthening brand penetration across diverse
consumption scenarios. We also continued to optimize our app functions by gradually incorporating functions for
beauty services, medical appointment bookings, and product recommendations to enhance customer convenience
and improve the conversion rates of traffic generated by our own channels. ET Pet is also actively introducing Al
applications to improve operational efficiency and customer satisfaction, strengthen brand competitiveness, and
enhance the smart pet service ecosystem.

# Smart supply chain management: We partnered with AWS to implement ERP system upgrades, applied predictive
Al algorithms to track inventory change trends, and optimized warehousing allocations to reduce risks from
stockouts and unsold goods, effectively enhancing operational flexibility and cost control capabilities.

L1

# Smart operations management: We utilized a variety of digital tools for store management. Our "Store Assistant
tocl helps frontline colleagues find product information, host activities, and follow standard procedures, improving
operational efficiency and service consistency. We also gradually introduced electronic catalegs and in-store
multimedia displays to optimize information delivery and customer experiences.

# Smart member management applications. We used Al technologies to analyze member spending behaviors and
purchase trajectories, determine product preferences, and forecast demand, and strive to provide customers with
product and service recommendations that align with their needs through personalized recommendation and
reminders, enhancing convenience and customer experiences.
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® Pet Business Innovative Opportunities and Past Achievements
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Online
and offline

integration

=

-

Innovative Actions

 Eti Pets/third-party delivery platforms: We enhanced

the convenience of product delivery and satisfied
immediate customer demands through our "Eti Pet”
delivery service and collaborations with third-party
delivery platforms.

Integration of diverse sales channels: We

simultaneously utilized social media and LINE Pay
sales referral mechanisms to connect traffic from
internal and external platforms, strengthening the
benefits of online and offline integration.

chievements in 2025

# The cumulative number of orders on

our delivery platform reached 52,500
orders.

Expanded into diverse sales channels
to enhance traffic growth and
customer conversion performance.

. Innovative Green

Transtormations

Member
management
and social media
activities

We continued to improve our Colden Cute Card
membership program. |n addition to reward poirits,
exclusive offers, and monthly in-store gifts, we also
run new-member enrollment and card-renewal
campaigns that offer gift packages and practical gifts
for pets and their owners, thereby strengthening
long-term membership engagement and reinforcing
the value of family care,

Introduced member rewards by collaborating with
external parties such as The Diner and Creative Expo
Taiwan to expand member services and experiences.

i

We continue to upgrade Golden Cute
Card membership program benefits
to drive member engagement,
increase repeat visits, and enhance
customer loyalty.

* We added cross-industry resources to

expand member benefits and brand
influence.

=

e i

Development
of proprietary
products

In 2025, we developed a cassava and tofu blend cat
litter product for our “Daily Cat Litter” product series
which combined use of plant-based materials with
circular economy concepts. By reusing cassava and
tofu by-products, we minimized mineral extraction
needs and associated environmental impacts. This
cat litter product is naturally decomposable, so
minimizes waste disposal needs, and the low-dust
formula also safeguards the health of pets and their
OWNers,

: We used 70,522 kg of plant-based

materials to produce our cassava cat
litter, reducing use of mineral-based
cat litter and lowering dependence
on non-renewable resources.

Use of tofu cat litter reduced
househaold waste volumes by 5142
kg. The tofu cat litter has a mineral-
like texture, and is decomposable and
flushable, so reduces the need for
incineration and landfill disposal.
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% Pet Business Highlights in 2025
Eti Pet delivery platform promotions and Happy Enterprise certification

Activity Description and Target

Since launching in

July 2025, our Eti Pet
delivery platform has
received approximately

1,200 orders.

* We launched our in-house delivery platform, "Eti Pets,” in
combination with promotional activities to enhance the
convenience of digital services and customer experiences,

expanding our brand reach and usage scenarios.

* In 2025, we received the Happy Enterprise Gold Award
in the General Life Services Category, demonstrating our
achievements in employee care, workplace environment,
and education and training, strengthening our sustainable
management and brand image.

2-1-2 Dedication to Product Quality

Warehousing Business: Fulfill Commitment to Quality Operations Through Management
and Technology Systems'

EMI's warehousing business is an important infrastructure industry associated with national food security which
strictly adheres to reievant regulations such as the "Occupational Safety and Health Act,” "Commercial Port Law,” and
"Basic Envircnment Act” when formulating guidelines and management principles to facilitate self-management.
We also conduct comprehensive monitoring and reporting procedures for air pollution, water pollution, waste
management, and noise control, ensuring the safety of our operational environments and harmonious coexistence
with surrounding communities.

In 2025, we adhered to |50 8001:2015 quality management system regulations and established a systematic quality
control framework encompassing core procedures such as on-site operations, customer services, continuous
improvements, and identification of risks and opportunities, We also strengthened interdepartmental communication
and collaboration to enhance process efficiency and service consistency, demonstrating our commitment to quality.

% ¥ 7"(
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We fully incorporated infrared temperature measurement technologies to maintain facility safety and quality, enabling
real-time monitoring of equipment electricity usage conditions, moving from traditional "regular maintenance”
and “failure repairs” to predictive maintenance, reducing operational risks and ensuring the safety of mechanical
operations in silos. We eliminated errors and risks that may arise from manual operations by adopting fully automated
loading and unloading systems, All processes encompassing grain unleading, inbound procedures, storage
management, and outbound procedures are carried out by automated equipment that adhere to the following
quality management processes to ensure accuracy and traceability in grain operations:

“ ! -h.
After unlocading bulk grains

Prior toacceptance of bulk grains in silos

Comestic importers are required to provide Dedicated personnel inspect grain appearance,

content, and smell as part of quality control
procedures while also collecting samples before
beginning inbound procedures.

Lanmveying arains iram sh PSs 105 los

complete inspection and gquarantine
documentation from exporting countries before
unloading procedures can commence,

. a <4

Storage and outbound principles

# Segregation of unioading, inbound, and storage Crains are placed in closed channels throughout
procedures for different cargo loads, grains, and

ships.

the entire process, and are stored in stable RC
silos under optimal temperature and humidity
conditions to prevent impacts from external
environments.

= OQutbound procedures adopt the first-in-first-
out principle to maintain grain integrity, guality,
and freshness, thereby protecting customer
interests.

> &3 - >

Outbound procedures
We require all inbound trucks to install canvas covers and reinforced fixtures, ensuring that all grains are
protected throughout transportation processes while also preventing spills and contamination.
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Workplace Appendix

As an important provider of temporary storage and transfer services for bulk grains at ports, we adhere to rigorous
quality management regulations while maximizing silo utilization to meet the capacity needs of grain importers in
Taiwan, We have established the following silo guality management principles;

Quality Management

Principles Descaptian

As our warehousing business focuses on temporary storage and transfers, we strive to

maintain storage capacity over the long term to align with highly variable bulk shipping
schedules, and to meet the inbound and cutbound needs of our clients.

Increase storage
capacity and turnover

Lergthy storage times may |lead to deterioration of grain quality, but as storage times
are solely determined by our clients, we work to protect client interests by constantly
maonitoring grain quality. We implement necessary grain maintenance procedures based
on storage times and quality changes while also adjusting storage temperatures to ensure
optimal conditions, We also established a temperature and humidity sensor system to

Avoid lengthy storage
times

Introauction o RC silos

EMI uses large circular RC silos that offer relatively
stable temperature and humidity conditions for
grain storage; our four silos have a total storage
capacity of 330,000 tons. We ensure stable
grain quality through automated warehousing
processes and first-in-first-out principles.

We fully recycle and reuse all grain dust generated during operational processes to achieve our zero emission and
zero pollution goals, minimizing potential environmental and social impacts:

ollectors 100% returned to outbound shipments and sent to clients along with

= Fine grain powdaer recycled by dust
delivered goods.

* Reuse gramn remains: Inferior-grade grain dust scattered during transportation processes or cleared frem silo floors
are packed and stored, then delivered to qualified facilities for use as natural soil compost.




Letter from Cur Path to o INnovative Green 03 Building A Happy 04 Spreading Love 05 Sustainable

Lontents About’liis Heport the Chairman Sustainability Y Transformations Workplace in Society Governance FRiEEE
Media Business: Upholding Content Credibility and Impacts Through Self-Discipline and Digital Innovation g We adopt a three-stage news review process which encompasses
multiple checks during the interview, editing, and broadcasting stages to
GRI 416-1 demonstrate our commitment to honest and high-quality content that gains

We conducted full health and safety impact assessments for our media services, and strictly comply with related laws and regulations, ensuring that our the trustol ouraudiences.

reports adhere to our "Content Review Mecharism” and other regulations, and do not contain graphic or violent infermation that could harm the public’s
mental health. We also continue to protect the physical and mental health of our audience and the online safety of minors through information filtering
mechanisms and appropriate warning labels, No violations of health and safety regulations occurred during the year.

Standards and Principles for Reviewing News Reports

ET New Media (Media Business) Material Topic: News Ethics, Content Quality, and Information Credibility - Management Approach (GRI| 3-3)

ET New Media considers objectivity and impartiality to be the highest principles for news reporting. We have formulated internal bylaws = Regulations for Production and Broadcasting for News Programs
Policies and such as the "Regulations for Production and Broadcasting for News Programs” and "Code of Conduct for News Editing and Interviews" in # Code of Conduct for News Editing and Interviews
Commitments | accordance with the "Implementation Guidelines for Self-Regulation of Broadcast and Satellite Television News” and the "Association of

. . . i . o o = Charter for Internal Self-Regulation News Ethics Committee
Terrestrial Television Networks News Self-Regulation Convention to ensure report authenticity and credibility.

dt Guidelines for Cooperation with External Media Self- Regulation

Targets for Upcoming 5 . : . TS
g F - Achievements in 2025 Organizations

Years and Beyond

Assessment | Targets for Upcoming 1-2

: o Targets for Upcoming 3-5 Years
Mechanisms Years

Assigned dedicated

Establish ersonnel to handl
mechanisms Hteduee Al aUtamiated F::'r|'i.=::l:..'anl::'-.=.-|5 ass‘m:iataed

i Respond to public Introduce Al applications to assist early warning and end-to- 8 . i Three-Stage News Review Process
for timely with news items, and

. . inguiries within B hours | with news review and correction end smart error prevention _ o
correction of : : responded to more than
measures :

news reports 90% of public inguiries
within 8 hours

= Non-compliance checks

Precision control and process

Establish targets for St Full automation and zero “* Reporting ban
reducing news errors: ¢ aint ' sl major controversies; The number of major “# Repeated verification
, e = Maintain a al repart error : , :
Assessment @ Maintain the number raterlnurrjntn:rl' of f:rmﬁt-:-c:tinn chots] = Integrate Al review corrections per quarter
Mechanisms and | News error of major corrections at - mechanisms to issue pre-  was maintained at less
number of releases issued) at = i
Targets rate (number fewer than & cases per balow 0.05% publication warnings. than 5 cases, and we
of corrections) | guarter. - ! 4 Continue to maintain an established a mechanism Review Focus

: : - = Maintain rate of errors ' . : i
# Establish a mechanism ki extremely low error rate for classifying and

involving malicious or material

_ T and establish an industry | €Viewing news errors.
infringements resulting in litigation

benchmark for credibility.

for classifying and
reviewing news errors,

at 0%. = Content producers verify people and institutes involved in news
Strengthen training for all employees: reports, and determine whether interview content may result in
_ ‘ , Completed online news e a i = : BliEs S :
Establish a regulato F fahieve an annual ethical and legsl 4 Achieve an annual r uIZtinns course, and !THEU!‘deEFETHHdI'FIES PF. it e d?tEi:mIHE .t'hai
o Tt ’ Q : ry training coverage rate of more than | PHE eq ; ‘ interviews contain misstatements, they should require immediate
, . .| and ethics training . : tralning coverage rate provided the course to verification by reporters and said news item should not be
ethics training , 80% for all news personnel,
SN s mechanism for new of more than 90% for all | the news department for released.
' : + Designate training associated with : - o :
persannel : news personnel. supplementary education e , . . ;
screening of fake news and Al and training. k Determine whether said content adheres to standards for

decency, authenticity, public interest, copyright, and other values.

ethics as mandatory courses,

* Reports should be objective and avoid discriminatory or

Responsible Units | News department . g
P P provocative phrases that may trigger audience members.

Specific Actions | Please refer to the following section for more information on specific actions
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